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Introduction
Advertising is a blend of carefully compiled visually appealing symbols, concealed intentions, psychology of buying, and communication. In a world full of competition and differing customer preferences, advertising is very important to introduce customers to products and encourage them to purchase. Since 60% of people around the continent depend on visual learning (Treisman 117), the advertisers use symbols and messages to attract and appeal to the eyes of potential customers to try the product and establish loyalty to the brand. The analysis of the symbols used by various companies to market their products is essential in understanding their intention and audience. Symbols are texts, images, and colors used to represent different ideas, concepts, and objects (Han et al.). Advertisers use various strategies to engage viewer's attention, influence their thoughts, and encourage them to buy products they did not intend to. They employ different appeals to ensure that the message gets to the intended audience and results in product purchase. This essay analyzes the various symbols used in an advertisement by Seppelt wines to advertise their wine product and the strategies they employ to achieve their intention.
The advertisement targets wine lovers who are passionate about quality and class. First, the advertisement is about Seppelt Wine which means that it wants to reach out to people who take wine to try out their product. Plants that grow from dry and bare land are usually strong as they have to grow their roots deep in search of water. The use of a healthy tree growing from rocks shows the viewer that the product is strong, whereas the fact that the tree is golden attaches the product to great value. Secondly, the advertisement targets people who feel bare, unproductive, and need the "greatness feeling." Using the phrase "unearth greatness," the advertisement expresses that the product can lead the users to dig out their hidden potential and greatness. The use of a tree growing on bare land also shows that the product can bring life to the barest places. Thirdly, the advertisement targets the brand's loyal customers to continue using the product. This is shown by the fact that the brand has been in existence since 1851. No brand would want to lose customers while in pursuit of more (Bazi et al. 228). Lastly, the advertisement targets people who enjoy horse racing, fashion, and entertainment. These are the things that are showcased in the Seppelt wines stakes day. By introducing the company as the "proud sponsor of the Seppelt wines stake day," the fans of the activities that take place on this day would be interested in sampling the product to support what they love.
The advertisement uses various graphics to achieve an emotional appeal to beauty.  It engages the viewer's attention by using colors, images, and texts that make it visually attractive. First is the use of a golden-colored tree on a dull and dark background. The gray-black background highlights the golden color and makes it more visible. When viewing the advert, the viewer will instantly notice the golden color due to its use in more than half the advertisement post.  Secondly, the advertisement also contains a black bottle with a white label. The viewer will focus more on the white label since the black background increases its visibility and makes it more eye-catching. The black bottle is big and covers most of the part left by the golden tree. This is used to make it more noticeable even from a distance. The black used on the bottle is darker than the background; hence it can easily be distinguished from the bare background. The texts used in the advertisement are of different sizes. The words "Unearth Greatness" are written in large fonts, capitalized, and bolded. This means that the advertisers want the viewer to see the writing clearly and relate it to the picture. The second-largest fonts are used to highlight the brand name. 'SEPPELT' is written in capital and bold; it is just large enough to be seen. There is also the use of a larger font in "proud sponsor of Seppelt Wines Stakes Day," written at the low end of the advertisement. However, other texts in the advert are very small and can only be visible at close range. This shows that the words "drink wise org.ou" at the bottom left end of the advertisement are not given as much importance as the other words in the advertisement. 
The language in the advertisement has been used to create an adventure and brand appeal. The words "unearth greatness" create an adventure appeal to the audience. It uses the promise of greatness to lure potential customers and calls on the viewer to be part of a new experience of "unearthing" something precious. The background used speaks volumes. It is bare, with no sign of life, just stones, and stony hills. The use of a golden tree sprouting from the stones shows that the product is the only life among dead land. Additionally, gold is usually associated with class and value; a golden tree growing on rocky and bare land shows that the drink is strong, valuable, and one of a kind. The writings "founded 1851" have been used to show the viewer that this is a brand that is well established and has been in existence for a long time. Various customers do not mind paying more to become part of a brand associated with longevity and class. This creates a brand appeal as the viewer is convinced that the brand can be trusted due to its long existence in the market. The advertisement contains a logo with a fierce golden lion holding a key. Lions are often associated with greatness and strength; hence, the logo conveys the idea of greatness, strength, and opportunity. This shows that the advertisement tries to persuade the viewer to try the company product as it has the key to greatness. Nobody would want to miss out on a chance to become great, and therefore, the logo can attract the viewer to try the product to feel great. The words "drink wise" have been included in the poster but in small and almost invisible font. This shows that as much as the writing is important, the company does not want it to affect the advertisement and sale of their product by encouraging people to drink wisely.
Conclusion
This essay has analyzed the symbols like graphics, pictures, and texts by Seppelt wines to advertise their wine product. It has also covered the strategies employed by the company to achieve their intention of attracting customers to purchase and try the advertised product. The company has used a combination of graphics and language to create an appealing visual poster that a viewer can use to decide on whether to purchase the product advertised or not.
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